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1. INTRODUCTION & BACKGROUND

1.l Introduction 

• This proposal has been prepared in response to a written brief from Ruth Kendall, Senior

Health Promotion Officer (Research and Evaluation, Greater Glasgow Health Board).

• Market Research UK Ltd., is the largest and longest established independent market

research organisation in Scotland and has extensive experience of carrying out research

related to the health sector.

• In this document we will outline our understanding of the project objectives, discuss the

appropriate methodology, our anticipated project timescale, cost options associated with

the research, out team which would work on this project and our experience of working

on similar projects.

l.2 Background 

• This project has been set up by Greater Glasgow Health Board (GGHB) and Glasgow

City Council's (GCC) Direct and Care Services and Education Department. Its purpose is

to increase fruit consumption amongst children in primary care and nursery schools in

Glasgow.

• Each child is to be supplied with a free piece of fruit three times a week for consumption

in the classroom. It is planned that this will be backed up by educational input.

• A pilot scheme commenced on 15 th January 2001 and will run for ten weeks. This will

involve nine primary schools and four nursery schools.
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• The evaluation strategy for Fruit in Schools consists of

three parts, which include:-

Part One - Pre and post self completion questionnaires to children and.families I carers 

to assess the immediate impact of the intervention, with specific emphasis on 

knowledge, attitudes and initial impressions of the project. 

Part Two Collection of 1nonitoring data ( such as, distribution systems, numbers and 

types I quality of fruit distributed) to be included in the final report. 

Part Three - In-depth study with teachers I head teachers, Direct and Care staff and 

parents to assess the overall impact of the project in terms of perception, 

logistics and delivery. 

• We understand the brief invites submissions to undertake the third part of the evaluation

only.
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2. RESEARCH AIMS & OBJECTIVES

• The principle aim of the research is to assess the overall

impact of the Fruit in Schools Initiative.

• Overall specific research objectives include:-

to assess the usefulness of curriculum, ,naterials from a teacher I head teacher 

perspective, 

to assess the logistics of 'Fruit in Schools' in the classroom, clarity of food safety 

guidelines, perceptions of consumption, storage and waste, 

to assess what problems I difficulties Direct and Care Services staff had delivering 

fruit to participating schools, 

to investigate issues fonn a parental perspective, assess the project's impact on 

children and family life, 

to compile a.final report which draws together findings from. parts I, 2 and 3. 

• Specific Objectives for Teachers/ Head Teachers/ Direct & Care Services:-

to ascertain problems experienced, 

to evaluate usefulness of teaching material, 

to evaluate ease of understanding of teaching material, 

to assess fruit consumption, 

to assess practical problems such as delivery I storage disposal of fruit. 

• Specific Objectives for Parents of Children

to explore opinions of the Fruit in Schools Initiative, 

to investigate any differences to their child I children and effect on family life. 
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3. MARKET RESEARCH UK BACKGROUND &

EXPERIENCE

3.1 Company Background 

• Market Research UK is an independently owned Research Company with extensive

experience of working with a wide range of public and private sector clients throughout

the UK.

• We have a group turnover of approximately £3m with 40 full-time office based staff in

Glasgow and over 1,500 interviewers throughout the UK (350 in Scotland).

• Market Research UK manages their own in-house fieldwork team with all interviewers

operating to Interviewer Quality Control Scheme standards (I.Q.C.S). This is the highest

quality control for fieldwork available within the Market Research industry.

• We are registered under the Data Protection Act to hold databases for market research

purposes.

• We have our own in-house qualitative focus group viewmg studio with a client

observation suite in Glasgow for your convenience.

3.2 Relevant Experience 

• Market Research UK Ltd. is a full service agency, providing qualitative and quantitative

research and offers extensive experience in health related research particularly with

Greater Glasgow Health Board and Health Education Board for Scotland.

• We are currently working on Part One (pre and post self completion research) of the

evaluation and we feel this contributes significantly to our understanding of the project.
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• We also previously evaluated the Nutrition in Nursery

Schools Pilot Project in 1998 (Fruit in Nursery Scheme),

which involved depth interviewing with Head Teachers

and group discussions with parents.

• Recent health related experience has included.

Greater Glasgow Health Board 

Evaluation of SNAG product (6 schools) 

Qualitative research with staff, pupils and Catering Managers. 

Greater Glasgow Health Board 

Qualitative research evaluating Drumchapel Health Club and Drop in Centre. Research 

incorporated depth interviews with health professionals, school representatives and 

pupils. 

Greater Glasgow Health Board 

Youth workers HP needs. Involved group discussions and self completion research. 

GGHB I Glasgow 2000 

Smokers in Primary Healthcare - evaluation of a facilitator led project.

GGHB/Glasgov✓ City Council 

Healthy City Project - development research with members of the newly formed

Management Committee. 

Greater Glasgow Health Board 

Two major quantitative studies investigating Drugs, Alcohol, Smoking and Sexual Activity 

of 12-19 year olds in Greater Glasgow incorporating deprivation of area analysis. 

Greater Glasgow Health Board 

'Process' evaluation of 6 home safety equipment schemes in Glasgow assessing views 

amongst staff I volunteers and users (in-depth interviews and statistical desk research). 
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Greater Glasgow Health Board 

- Evaluation of 'Alive' handbook of health.

Health Education Board for Scotland 

Evaluation of Scottish Healthy Choices Award Scheme. Involved depths and telephone 

interviews with catering staff 

Health Education Board for Scotland 

Pre test o_f weight management campaign materials. 

Health Education Board for Scotland 

Evaluation of dental health material within pharmacy settings (face-to-face depth 

interviews and telephone interviews with pharmacists). 

Health Education Board for Scotland 

Small retailer healthy eating initiative (quantitative). 

Health Education Board for Scotland 

Pre test I development o_f healthy eating radio campaign (group discussions - '5 portions 

of fruit or veg a day'). 
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4. RESEARCH METHODOLOGY

• The brief stipulates the requirement to undertake a

qualitative piece of research with teachers / head

teachers, Direct and Care Services staff and Parents.

4.1 Teachers/ Head Teachers, Direct and Care Service Staff Research 

• We agree with the research approach outlined in the brief and believe that most value

would be derived by conducting qualitative research with this target group to allow for

the development of an in-depth understanding of attitudes towards the Fruit of School

Initiative.

• We understand in-depth interviews would be conducted with teachers / head teachers in

primary and nursery schools as well as operational staff from Direct and Care Services.

• We understand that a database with contact details for Teachers / Head Teachers will be

provided by Greater Glasgow Health Board.

• In order to ease recruitment from each school / nursery, we would recommend that the

Health Promotion Department of Greater Glasgow Health Board send a letter to each

Head Teacher, explaining the background to the research and Market Research UK's

involvement. An Executive from Market Research UK would then liase directly with

each school concerned in order to recruit the in-depth interviews.

• Potential respondents' would then be contacted by phone with a view to arranging

appointments for depth interviews. A recruitment questionnaire would be used to ensure

respondents are eligible to take part.

• All in-depth interviews would be conducted by a Research Executive or a Senior

Interviewer at the respondents' place of work, and would be audio-recorded.

Market Research UK Ltd., 
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• This approach uses a semi-structured topic guide rather

than a structured questionnaire. It therefore allows full

investigation of issues where respondents may have

greater strength of opinion or detail of knowledge.

• Each depth interview would last about 30 minutes.

• We have a multi-cultural fieldforce who operate to l.Q.C.S standard, the highest accolade

of interviewing quality within the market research industry. One of their languages

includes Urdhu.

• The analysis and interpretation of findings would be carried out by the Executive who

will be project leader, and has responsibility for overall reporting.

• We understand that a member of the Market Research UK Project Team will be required

to report to a representative from the Steering group on a regular basis.

4.2 Parents Research 

• We understand that qualitative research is to be conducted with parents of children in

both nurseries and primary schools to explore their opinion of the Fruits in Schools

Initiative.

• We agree that a qualitative approach is necessary if the research is to consider attitudes

and perceptions in sufficient depth.

• In our experience, there may be benefits to conducting group discussions with this target

group. We have therefore not only outlined our approach for in-depth interviews with

parents but for focus group discussions as an alternative.
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4.2.1 Option A: In-depth Interviews with Parents 

• We would envisage conducting in-depth interviews with

parents of children in nurseries and primary schools.

• Market Research UK would design a semi-structured topic guide with client input and

approval prior to fieldwork commencing.

• We understand the onus will be on Market Research UK Ltd. to liase with schools and

nurseries to select and arrange interviews with parents at a suitable time and place.

• In order to ease the process of recruitment, we would recommend that the Health

Promotion Department of Greater Glasgow Health Board send a letter to primary schools

and nurseries, explaining the background to the research and Market Research UK's

involvement.

• For recruitment of parents we would recommend that nursenes / primary schools

distribute a letter designed by Market Research UK Ltd, inviting them to contact a Project

Executive at Market Research UK Ltd by telephone, should they wish to take part in the

in-depth interviews.

• All in-depth interviews would be conducted by a Research Executive or a Senior

Interviewer at the nursery / primary school or respondents home, and would be audio

recorded for analysis and interpretation.

• Each depth interview would last 30 to 40 minutes.

• All analysis interpretation would be carried out by an Executive on the Project Team.
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4.2.2 Option B: Focus Group Discussions with Parents 

• We would recommend that focus group discussions with

parents be considered as an appropriate approach for this

group. We have conducted research with parents on a number of occasions and envisage

that a focus group approach lends itself to parents in terms of convenience and cost. We

would be happy to discuss this approach further.

• For recruitment of parents, we would recommend that nurseries / schools distribute a

letter (designed by Market Research UK) to parents, explaining the background to the

research, and inviting them to contact Market Research UK by telephone, should they

wish to take part in the group discussions.

• Group discussions would last approximately one and a half hours, and would allow for

interaction and free discussion.

• A discussion guide would be designed by Market Research UK with client input,

comment and approval prior to fieldwork.

• All group discussions would be moderated by a Research Executive and audio recorded

for analysis and interpretation.

4.3 Reoortim! 

• The report for the research would encompass the previous self completion research

findings, monitoring data and the in-depth research.
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5 RESEARCH APPROACH 

BRIEFING MEETING 

D 
DEVELOPMENT OF SEMI-STRUCTURED TOPIC GUIDES 

D 
AGREEMENT OF SEMI-STRUCTURED TOPIC GUIDES 

D 
RECRUITMENT OF RESPONDENTS 

D 
FIELDWORK - TEACHERS/ HEAD TEACHERS 

u 
FIELDWORK- DIRECT & CARE STAFF 

D 
FIELDWORK - PARENTS 

D 
ANALYSIS AND INTERPRETATION OF DATA 

D 
PRODUCTION OF DRAFT REPORT (INCLUDING PREVIOUS RESEARCH) 

Markel Research UK Ltd., 
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6. RESEARCH OUTPUT

• At present, we would anticipate the output of the

research to include the following:-

a full verbal presentation of findings from all stages, 

- full narrative report amalgamating findings from part 1,2 and 3 of the entire

evaluation.
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7. RESEARCH COSTS

• The following costs are inclusive of project development

and management, semi-structured questionnaire

development, recruitment, fieldwork, report production and presentation of findings. We

are happy to provide costs for alternative sample sizes.

7.1 Teachers/ Head Teachers, Direct and Care Services 

OPTION NUMBER OF DEPTH INTERVIEWS 

A 10 

B 15 

7.2 Parents 

Option A: In-depth Interviews 

OPTION NUMBER OF DEPTH 

INTERVIEWS 

A 10 

B 20 

Option B: Focus Group Discussions 

OPTION NUMBER OF 

GROUPS 

A 2 

B 4 

Markel Research UK Ltd., 
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COST 

£1,800 

£3,600 

COST 

£2,000 

£4,000 

TOTAL COST 

£2,000 

£3,000 

INCENTIVES 

£200 

£400 

INCENTIVES 

£400 

£800 

TOTAL COST 

£2,000 

£4,000 

TOTAL COST 

£2,400 

£4,800 
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7.3 Reporting 

• The above fees include reporting for Part 3 only. The

additional fee for an amalgamated report would be £750.

• All costs exclude VAT, our usual invoicing terms apply - we would anticipate invoicing

50% on commissioning and 50% on completion of Final Report.
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8. RESEARCH TIMESCALES

• W e  would propose the following timescales:

ACTION 

Submission of Bids 

A ward of Contract 

Briefing Meeting 

Develop Semi-Structured Questionnaire 

Recruitment of Respondents 

Interviews conducted with Teachers I Head Teachers 

Interviews conducted with Direct and Care Staff 

Interviews / groups conducted with families 

Analysis of Data 

Draft Report/ Presentation of Findings 

Final Report 

Market Research UK Ltd., 
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13
111 

February 2001

14111 February 2001

Noon, 21 st February 2001

21 st 
- 23 

rd 
February 2001

21 st February - 2
nd March 2001

W/c 26111 February 2001

W/c 26th February 2001

W le 26th February 2001

Mid March 2001 

End of March 2001 

W/c 2nd 
April 2001
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9. PROJECT TEAM

• The Market Research UK team to work on this project is

shown below. This is an experienced research team,

which has worked together on behalf of GGHB and many of the projects outlined in our

relevant experience section including Part One of this project.

Kirsty MacDonald, Senior Research Executive 

• Kirsty would have overall responsibility for all aspects of this research.

Shona Pow, Research Executive 

• Shona would be responsible for day to day project management and development, client

liaison, depth interviewing and reporting.

Charlotte Gilmore, Research Executive 

• Charlotte would assist with executive support and depth interviewing.

Mae McColl, Fieldwork Director 

e Mae has over 20 years experience of market research fieldwork issues. Mae would be 

responsible for all fieldwork issues, relating to recruitment, quality control and 

management. 
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10. CLOSING REMARKS

• I hope that we have fully answered the objectives of this

research. Should you have any queries or comments,

please do not hesitate to contact us.

• I hope that we may be able to work with you on this project.

Yours sincerely, 

SHONA POW 

RESEARCH EXECUTIVE 

Market Research UK Ltd. 

Elmwood House, 

9 Park Quadrant, 

Glasgow 

G36BS 

Switchboard: 0141-332-5751 

Direct Dial: 0141-400-9420 

Fax: 0141-332-3035 

E-mail: shona@mruk.co.uk 
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