






































































































































































































































































































































































































































Mass Media Activity by Health Promotion Departments in Scotland — 1996 — 1998.

Section 2. Details About Individual Campaigns - Campaign number 2.

Q1. What is your job title?

Q2. What topic or issue was covered by this campaign?

Q3. Who developed the campaign?

Advertising Agency D Design Agency D In house D Other D

Which agency?

Q4. ‘What was this campaign trying to achieve?

Q5. ‘Who was the target group for this campaign?

Q6. What media have been used in this campaign? (Please tick all boxes that apply).

TV l:’ Buses

Radio [] Billboards
Press Advertising D Adshells
Cinema : I:] Underground Advertising

Others (Please specify)

o

Q7. What other activities have complemented this campaign? (Please tick all boxes that apply).

Launch Event D Issuing News Releases
Community based events D Leaflets

Health Fairs ,:I Posters

Mail shots D Telephone help/advice lines
Newsletters D Videos

Others (Please specify)

Oooot




Mass Media Activity by Health Promotion Departments in Scotland — 1996 — 1998.
Section 2. Details About Individual Campaigns - Campaign number 3.

Q1. What is your job title?

Q2. What topic or issue was covered by this campaign?

Q3. Who developed the campaign?
Advertising Agency D Design Agency D In house D Other D

Which agency?

Q4. What was this campaign trying to achieve?

Q5. Who was the target group for this campaign?

Q6. What media have been used in this campaign? (Please tick all boxes that apply).

TV D Buses D
Radio [] Billboards []
Press Advertising [] Adshells []
Cinema D Underground Advertising D
Others (Please specify)

Q7. What other activities have complemented this campaign? (Please tick all boxes that apply).
Launch Event D Issuing News Releases D
Community based events D Leaflets D
Health Fairs D Posters D
Mail shots D Telephone help/advice lines D
Newsletters D Videos D

Others (Please specify)




APPENDIX 3

INTERVIEW SCHEDULE



Interview Schedule for Social Marketing Study

June 1999
The Interview
Explain what the study is about
Explain why they are being interviewed
Explain the purpose of the interview
Explain the interview will be taped

Explain their views will be anonymous in the final report

Questions

Can you briefly explain who you are and what your function is within your department?

What role do you have in relation to the mass media work carried out by your
department?

Why does your department run mass media campaigns?

How do you decide what campaigns you are going to invest money in during any
operational year?

What are your sources of budget for campaign work?

Details about campaigns

From your experience can you describe what process do you go through to develop and
implement a new campaign?

- If you use an external agency, how do you select them? What kind of working
relationship do you have with them? Partnership? Creative? They tell you?

- How do you decide on the target group for a campaign?

- Do you involve the target group in the development of the campaign? How? At what
stage?



- How do you find out information about the target group? E.g. knowledge, attitudes
etc.

- Do you pre-test materials? How? What % of budget (if any) is allocated to pre-
testing? Who does it? What is the value for you of pre-testing?

- If you don’t pre-test materials can you explain the reasons why not?

- Do you always have activities in place to complement a campaign? How do you
decide what activities are used? Can you give me an example?

- Do you evaluate campaigns? How? What % of budget (if any) is allocated to
evaluation? Who does it? How do you measure success?

- If you haven’t evaluated a campaign can you explain the reasons why not?

- How do you disseminate information about campaigns? To whom?

- What are the major barriers faced by your organisation when developing media
campaigns. Can you explain why these are issues for you? Do you have any ways to
overcome them?

- Overall, what have been your experiences of developing mass media campaigns been
like? E.g. Can you highlight briefly some successes and lessons learnt when things
haven’t always gone according to plan?

Impressions about marketing

When someone talks to you about marketing — what do you consider marketing to be
about?

Do you think there is a role for marketing within health promotion?

What should it be?

What in your opinion are the benefit of a marketing approach?

What in your opinions are the limitations of a marketing approach?

Are there any other aspects of a marketing approach that you think are valuable?

Has anyone in your department had specialist training in marketing? If yes, what is their
background and what training did they receive?

Thankyou for taking the trouble to answer my questions......



