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An Evaluation of the Dromchapel Lifestyle Club 
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An Evaluation of the Drumchapel Lifestyle Club 

1. INTRODUCTION 

Drum.chapel is situated in the West of Glasgow, and has a population of 
about 18,000. It was built in the 1950's as a housing scheme to relieve the 
problems of some of the inner city slums . In 1994 Drum.chapel, due to 
severe multiple deprivation, was designated a (Priority 1) Major Social 
Strategy Initiative Area. Thirty-nine percent of the population are 
unemployed. Of the households with children, 43% consist of single 
mothers, 83% of households do not own a car, and less than 4% of the 
total dwellings are owned by the occupier (Strathclyde Regional Council, 
July 1994). 

Background 

Early in 1990, two Health Visitors, based at Drumchapel Health Centre, 
took over the Stuart Laidlaw Centre (S.L.C.) Slimming Club from the 
Health Visitors who had previously been running it. 

The slimming club was attended by local women, who had either 
voluntarily chosen to join or who had been advised to join by their GP. At 
the club the women were weighed and given a little advice on how to lose 
weight. The new Health Visitors, through informal conversations with the 
women, soon discovered that there were many other issues, apart from 
weight control, which they felt needed to be addressed, namely; 

• many of the women had only a limited understanding of how best to 
lose weight and how to eat healthily. 

• many of the women appeared lonely and socially isolated 
• a number of the women appeared stressed 

The Health Visitors, therefore, decided to try to address these issues. A 
10 week programme of talks and workshops, covering various aspects of 
health, was drawn up. The initial programme included; a talk from a 
dietician, exercise classes, stress workshops, a well woman talk, beauty 
therapy, and a cookery demonstration. In addition, the Health Visitors 
provided the women with the opportunity to chat informally with them and 
with each other. An enthusiastic group of 10-20 women attended. 

By the end of the ten week programme, the club was attracting a greater 
number of women aged from late teens to seventy and eighty year olds. 

GGHB, Health Promotion Department 4 



An Evaluation of the Drumchapel Lifestyle Club 

From this point on gradual developments began to take place in the club. 
The women were keen to have an exercise session every second week. 
Since the Health Visitors had no training in leading such groups, they 
needed to find a suitably qualified teacher. 

The Health Visitors also felt they needed to encourage the development of 
healthy coping mechanisms. As no follow-up sessions to the stress 
workshops held during the initial 10 week programme had been provided, 
regular sessions on topics such as relaxation and alternative therapies were 
needed to achieve this. 

The women themselves expressed a wish to broaden the service further, to 
look at health and lifestyle more holistically, and to establish a support 
group for those wanting help to stop smoking. 

These developments, however, began to raise many practical issues for the 
Health Visitors, and the club, with its growing numbers, could no longer 
meet all the needs of the wide age range of women. It was, therefore, 
decided to split the group into two. With the split, the Health Visitors 
decided to seek new accommodation in the community, thus moving out of 
the Health Centre. A local church hall was found which was suitable for 
the clubs, and which also provided the opportunity for the group to expand 
further. 

By 1992, the S.L.C. Slimming Club had been transformed into two clubs; 
one for those over forty, and the other for those under forty, and renamed 
the Lifestyle Club. 

This name is very important, since it has implications for the womens' 
perceptions of what happens in the club, and their role in it. Changing the 
name from Slimming Club to Lifestyle Club indicates that the club has 
moved beyond the issue of weight loss, and now looks at health from the 
context of the womens' own lives. The term 'club' has implications for the 
women's role within it. Calling it a club implies membership, it is a group 
to which the women can join and feel they belong. Along with the sense 
of belonging comes the feeling that they also have some ownership of the 
group, thus, fundamental decisions about the club are made by the women 
themselves. 
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The Lifestyle Clubs 

The Over 40's Club 

The Lifestyle Club for the over 40 year olds meets on a Tuesday morning 
and attracts between 30 and 40 women. The session begins with the 
women being weighed, followed by a cup of tea and a health promotion 
talk. The subject of these talks is very much client led, with the women 
themselves deciding the health issues to be covered. Topics for these talks 
have included: incontinence, alternative therapies, stress and phobia 
management, assertiveness training, and cookery demonstrations. 
Following the talk, there is a one hour exercise programme led by a 
qualified instructor. The exercise programme caters for those who require 
gentle exercise due to the ageing process, health problems, or special 
needs. The session usually ends with relaxation and pelvic floor exercises. 

The Under 40's Club 

The Under 40's Club meets on a Wednesday morning and usually attracts 
between 15 and 25 women. The club is less well established than the one 
for the over 40's, and the Health Visitors feel that this is due to the 
womens' family commitments. The club runs along the same lines as the 
club for the over 40's, although the timing is very slightly different. The 
women are weighed when they first arrive. This is followed immediately 
by the exercise programme which lasts for one hour and is more energetic 
than the programme for the over 40's. The cup of tea and health promotion 
talk follows , but unlike the Over 40's Club, many of the women do not stay 
for this session. The Health Visitors feel this is because the women are 
not interested in listening to the talks . A creche is provided for this group. 

The difference between the two clubs is felt to be more about exercise 
level than age . For example, any women who attends the Over 40's Club 
and feels that the exercise is too gentle is welcome to attend the Under 40's 
Club, and vice versa. 

The exercise teacher is a key player in the groups' success. In addition to 
taking the exercise classes she also runs workshops on a number of issues, 
and leads stress management classes. But more importantly, by 
developing personal relationships with each of the women, and ensuring 
that she spends time with everyone, she provides support, encouragement, 
and friendship. 
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Social activities are also arranged for the women, usually every ten weeks, 
and have included Ten Pin bowling, day trips to a local sports centre, and 
a walk in the country. They are always well attended. Many of these 
activities have been a totally new experience for the women and many 
have felt that they would not have had the confidence to try these activities 
had it not been for the fact that they had been in a group with women 
similar to themselves. 

Recruitment and Membership 

The women usually join the club through one of two ways. The majority 
of women learn about the club through word of mouth. However, there 
are a small percentage of women who are referred to the club through 
either their GP or Health Visitor. Women who are usually referred are 
those who the GP's and Health Visitors feel are overweight or who appear 
socially isolated. Many of these referrals have occurred from the Health 
Visitors following elderly assessments. 

There is no limit to the length of time that the women can be a members of 
the club. There is a core group who have been attending for many 
years.which has usually been to maintain weight and for the social 
activities. Other women, however, have only attended for a short while 
and then left. In many cases they have reappeared at a later date surprised 
to find that the club still exists. For the younger group, membership and 
commitment to the club is very much more dependant on other factors that 
are playing a part in their lives at that time. 

No limit is made on the number of women who canjoin the club. In fact 
the number of women who attend seems to be self limiting. \\Then the 
group becomes too large ( over forty women) it loses the personal touch 
and some women begin to feel lost in the numbers. It also becomes much 
more difficult for the women to find the opportunity to speak with one of 
the Health Visitors. When this situation arises some women stop 
attending. The Health Visitors also adjust the advertising of the club 
according to the membership. When the numbers drop, the advertising is 
increased, and vice versa. These two methods ensure that membership is 
maintained at an optimum. 
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Management of the Clubs 

A committee has been set up, which consists of local women who attend 
either one of the two clubs and have volunteered to be a committee 
member. Both of the Health Visitors who facilitate the two clubs, the local 
Health Promotion Officer, and the exercise teacher are also_ involved. The 
committee meets every few months to discuss the developments of the 
group and to plan future activities. 

Funding 

Funding the two clubs is a continuous problem for the committee, since 
only limited financial support is received. The women pay £2 per year to 
belong to the club and 50 pence for each session. One-off payments have 
been received from the Health Promotion Department and from a 
community grant. The money from the community grant was used to buy 
exercise equipment, such as mats, skipping ropes, and weights. Payment 
of the exercise teacher is the biggest outlay and the money from the Health 
Promotion Department has been used for this purpose. The speakers are 
always offered money for expenses, although many decline the offer. The 
local church, from whom the room is rented, have been very supportive 
and accept donations from the club when they feel they have the resources 
to do so. The club usually donates £50, two or three times a year. Due to 
lack of finances, many of the women have taken it on themselves to 
organise fund raising activities as a way of keeping the club going. An 
outline of the club's financial accounts for the year June 1994 to June 1995 
can be found in Appendix 2. 

Aims and Objectives of the Lifestyle Clubs 

The aim of the clubs is to; 

• encourage and support women seeking to make positive lifestyle 
changes 

The Objectives of the clubs are to; 

• provide an opportunity for the women to increase their exercise level 
• support those women who are trying to lose weight 
• introduce healthy eating patterns to the women, who will hopefully take 

these back into their families 
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• support those women who are trying to give up smoking 
• provide a supportive and friendly environment for all women, but 

particularly those who feel lonely and socially isolated 

After having looked at the aims and objectives of the club it is worth 
considering why it is important that the Health Visitors, as opposed to any 
other group in the community, provide this service. 

Health Visitors play a very important role in taking the public health 
agenda forward, and through their very varied work in the community they 
are only too aware of the very many factors, social, economic and 
environmental, that influence health. The Health Visitors, through the 
Lifestyle Club offer much more than a slimming or health club. By taking 
a holistic view of health, health is placed within the context of the women's 
everyday life. 

As the Health Visitors see the women regularly, on a weekly basis, they 
are in an ideal position to notice any changes in the women's physical, 
mental and social well-being. Therefore, in many situations the Health 
Visitors are able to ensure that the women receive appropriate support 
before a crisis develops. This may be through referral to other agencies or 
by involving social services. 

The Health Visitors also play an important role in offering support and 
one-to-one advice to those women wishing to make changes to personal 
behaviours ( e.g. exercise, smoking and diet) which contribute to ill health. 
By encouraging the women to take responsibility for their own health, and 
by providing a social environment which helps build self esteem and 
confidence, the Lifestyle Club is enabling the women to make some of 
these changes. 

This approach to public health adopted by the Health Visitors helps move 
us a step closer to achieving the targets set by Scotland's Health: A 
challenge to us All (1992). 

The Evaluation 

In 1995, the Health Visitors, in conjunction with the local Health 
Promotion Officer, decided to evaluate the Lifestyle Clubs to determine 
whether the aims and objectives were being met and, therefore, if the clubs 
were meeting the needs of local women. 
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2. METHODS 

A questionnaire was designed by the Health Promotion Officer in 
conjunction with the club's management committee, with the aim of 
identifying how useful and enjoyable the women had found the club (see 
Appendix 1.) 

One week was selected, during February 1995, when the questionnaires 
were administered to the women attending either the Over 40's or the 
Under 40's Club. The questionnaires were handed to the women as they 
were weighed, and they were requested to complete and return them to 
one of the Health Visitors before leaving at the end of the session. 
Assistance was offered to anyone who had difficulty completing the 
questionnaire. 

The questionnaires were then made available every week thereafter, for a 
month, to ensure that any woman who had missed a previous session was 
given the opportunity to complete one. No woman was allowed to fill in a 
questionnaire twice. 

The data was analysed by the Health Promotion Department using SPSS 
windows statistical package. 
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3. RESULTS 

Thirty-three questionnaires were completed by the Over 40's Club 
(Tuesday) and eight by the Under 40's Club (Wednesday). Approximately 
40 women attend the Over 40's Club and 12 the Under 40's. Although no 
record was maintained for the number of women attending the clubs during 
the month when the questionnaires were administered, these attendance 
rates suggest a response rate of 83% for the Over 40's Club, and 67% for 
the Under 40's. 

Caution should be taken when interpreting the percentages given the 
relatively small numbers of women completing the questionnaires. 

Original reasons for joining the Lifestyle Club. 

When the women were asked why they had originally joined the Lifestyle 
Club their main reasons were: to reduce weight and to carry out more 
exercise. However, Figure I illustrates that the women attending the Over 
40's Club and those attending the Under 40's Club joined for different 
reasons. 
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FIGURE 1: REASONS FOR JOINING THE 
LIFESTYLE CLUB 
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While reducing weight was one of the reasons the majority of women from 
the Over 40's Club originally joined, 85% (n=28), for the Under 40's it was 
to carry out more exercise, 88% (n=7). 

Fifty-five percent (n= 18) of the Over 40's Club gave making friends and 
gaining some social support, and receiving general advice and information 
as one of their reasons for joining. However, in comparison, only 38% 
(n=3) of the Under 40's Club had joined to make new friends and gain 
some social support, and none of the women had joined for general advice 
and information. Similarly, receiving some help to stop smoking was 
given as a reason by 12% (n=4) of the Over 40's Club, but by none of the 
women attending the Under 40's Club . 
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Reasons for continuing to attend 

Figure 2 illustrates the reasons why the women continue to attend the 
Lifestyle Club. 

FIGURE 2: REASONS FOR CONTINUING TO ATTEND THE LIFESTYLE CLUB 
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Reduction in weight and carrying out more exercise, as for their original 
reasons for attending, were the prime reasons the women continue to 
attend. 

However, by comparing Figures 1 and 2, it is apparent that there are also 
slight differences between the womens' reasons for originally joining the 
club, and their reasons for continuing, and that these are different for the 
two clubs. For the Over 40's Club, 85% (n=28) originally joined to reduce 
weight, but only 70% (n=23) gave it as one of their reasons for continuing. 
In comparison, 88% (n=7) of the Under 40's Club joined to carry out more 
exercise and all of the women also gave this as one of their reasons for 
continuing. 

Interestingly, for the Under 40's Club, factors that were not originally that 
important to them when they initially joined the club, became relatively 
important when they considered why they continued to attend. This can be 
seen with making new friends and gaining social support, 63% (n=5), and 
receiving general advice and information, 13% (n=l). 

How did the women hear about the Lifestyle Club 

Sixty-six percent (n=27) of the women heard about the club by word of 
mouth (Figure 3) . There was little difference between the Over 40's and 
the Under 40's clubs . The GP and the clinic were also important sources. 
Twelve percent (n=4) of both the Over 40's and the Under 40's members 
(n= l) heard about the club via their GP, and 12% (n=l) of the Under 40's 
club members through the clinic. 
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FIGURE 3: HOW THE MEMBERS HEARD ABOUT THE CLUB 
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The majority of women in the survey, 91% (n=30) of the Over 40's Club 
and 86% (n=6) of the Under 40's Club, felt that the keep fit was an 
important aspect of the club. Other important factors are shown in Figure 
4. 
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FIGURE 4: THE FACTORS ABOUT THE CLUB WHICH ARE IMPORTANT TO 
THE MEMBERS 
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Figure 4 also illustrates that the degree of importance of these factors is 
different for the Over 40's Club and Under 40's Club. 

The atmosphere of the club was very important to the Over 40's, 73% 
(n=24), but not very important to the Under 40's Club, 29% (n=2). 
Likewise, the personality of the leaders, 55% (n= 18), having a chat, 52% 
(n= 17), and information and speakers, 49% (n= 16), were all perceived as 
being important to the Over 40's Club, but not at all important to the Under 
40's. It is particularly worth noting that none of the women from the 
Under 40's Club felt that the information or speakers were important. 

The factors that were the most important to the Under 40's Club were: the 
price 57% (n=4), and times 57% (n=4), of the club. However, the Over 
40's Club also perceived these as being relatively important. 

When asked which of the factors were the most important to them, the 
majority of women who responded to this question, stated that it was the 
keep fit, 65% (n=26), of Over 40's Club and 57% (n=7), of Under 40's 
Club. 

How the club could be improved 

One woman from the Over 40's Club felt that the club could be improved. 
She suggested this could be achieved by having outings, dances, and 
increasing the number of women attending. 

Three women from the Under 40's Club offered suggestions for the club's 
improvement. Two of the women suggested that there is a need to 
encourage more women to join. The other suggestions from these women 
were; more children in the creche and for the club to meet more often. 

It is interesting to note that these suggestions are mainly related to the 
social aspect of the club, one of the main reasons why the women continue 
to attend the club. 

Personal Comments 

At the end of the questionnaire the women were provided with an 
opportunity to write a personal comment on what the club had meant to 
them. 
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For the Over 40's Club over half of the comments were related to 
the social aspect of the club; 

"This club helped me when I was feeling low and it helped me 
meet other people with similar difficulties and you don't feel so 
alone". 

"It has helped me to gain confidence and mix with other people". 

Meeting new people, the company, and something to look forward to were 
also mentioned. 

The remainder of the comments were mostly about help and support to 
lose weight, and keeping fit; 

"I have been attending for 2 years and have lost 1 and a half 
stone. I would not have lost this if I was not at this club". 

"The club has meant a great deal to me due to helping me keep fit 
and a big bit slimmer". 

Another women felt that the club had been important to her in a 
different way; 

"As a result of speaking to a nurse at Lifestyle I found myself in 
hospital for minor surgery in 1992 and in August 1994 I was 
found to be diabetic". 

Comments from the Under 40's Club were similar to those from the Over 
40's . Of all the comments that were expressed, all but one were related to 
the social aspect of the club; 

"I have met new people and it is something to look forward to 
during the week". 

"The club has given me great confidence in myself, it has made me 
get up and get out of the house in the mornings otherwise I would 
be stuck at home all day and I have made new friends". 
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Other comments included going on nights out and company. Along with 
these comments, half of the women also mentioned support to lose weight, 
and keep fit; 

" .... help and support to lose weight, helps me keep fit in a friendly 
atmosphere". 
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4. CONCLUSIONS 

This evaluation indicates that, although there are differences between the 
Over 40's and Under 40's groups, the club appears to have been successful 
in achieving its aims and objectives. 

• The study showed that the majority of women, both originally joined the 
club and continue to attend, in order to carry out more exercise and 
reduce weight. Likewise, the keep fit was considered to be the most 
important aspect of the club for the majority of women. Therefore, the 
opportunity to increase exercise levels and to receive support to lose 
weight has been provided by the Lifestyle Club. 

• At least a quarter of the women from both clubs gave learning more 
about nutrition as one of their reasons for originally joining the club. 
Nearly a quarter of the women from the Over 40's Club also continue to 
attend for this reason. It can, therefore, be concluded that the subject of 
healthy eating has been introduced to the women. 

• The provision of support for women who are trying to give up smoking 
is a little more difficult to analyse from this evaluation. While a small 
number of the women from the Over 40's Club attend for this reason, 
none of the Under 40's sought the club for this support. It is known by 
the Health Visitors that many of the women from this group do actually 
smoke, therefore, it is unclear whether these women are uninterested in 
giving up smoking or if they do not see the Lifestyle Club as the 
appropriate forum for this help. Further research is needed to ascertain 
which explanation is correct . 

• Perhaps one of the most important findings from this evaluation is the 
very important role that the social aspect of the club appears to play. 
One of the objectives of the club is to provide a supportive and friendly 
environment for all women, but particularly those who feel lonely and 
socially isolated. The evidence from this evaluation suggests that this 
has very successfully been achieved. The Under 40's Club highlights 
this very clearly, since many of the women although not originally 
joining the club for social support, appear to have appreciated the 
benefits of this aspect and, therefore, continue to attend because of this. 
The personal comments expressed by the women from both groups are 
particularly enlightening and suggest that many of the women's social 
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and emotional needs are being met. Benefits gained from the club, such 
as increased confidence, meeting new people, and having something to 
look forward to seem invaluable particularly when living in an area 
where unemployment is high and many women are single parents. 

• Finally, differences between the two clubs are apparent throughout the 
evaluation. For the Over 40's, the whole approach of the club appears 
to be important to the women. This is reflected in the degree of 
importance given to the atmosphere of the club, the personality of the 
leader, the opportunity to have a chat, and the visiting speakers. In 
contrast, the Under 40's Club appears much more interested in the 
exercise element alone. This is partly reflected in the fact that none of 
the women considered receiving information and visiting speakers to be 
important. However, for this group the practical arrangements of the 
club, i.e. the price and times, were important considerations. 

SUMMARY 

The Lifestyle Clubs have been shown to provide benefits to the women, 
not only in terms of exercise and weight loss, but in a much more holistic 
way. The benefits of increased confidence and social support, gained 
through the social aspect of the club, go way beyond the realm of physical 
health and impact on the womens' whole lives. 
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5. RECOMMENDATIONS 

From the evaluation the following recommendations can be made; 

• The clubs need to be treated as two distinct groups, with the programme 
of events tailored to their very different needs. While the Over 40's 
Club currently appears to be very effective at meeting the needs of the 
women, the Under 40's Club requires some alterations if it is to ensure 
that the present women continue to attend and to attract new members. 
One consideration might be to omit the health promotion talks and 
concentrate more fully on the exercise programme. Along with this it 
may be worthwhile re-introducing the relaxation and stress management 
techniques covered earlier in the year and expand on these. An 
alternative approach may be to find more interesting and dynamic ways 
of delivering the health information. It would also seem paramount to 
establish from the women themselves what it is they would like from the 
sessions. Further evaluation may, therefore, be required to achieve this 
and could take the form of either a group discussion or a further 
questionnaire. 

• Although attendance at the Over 40's Club is high, it is important to 
consider promotion of the Under 40's Club to increase attendance, and 
thus ensure an effective group. Since the majority of the women heard 
about the club through word of mouth, this method of communication 
could be taken advantage of. Drumchapel has many well established 
community groups. Therefore, by using existing links with the 
community and by developing new ones, and through collaborative 
work with the Health Promotion Department , the club could be 
promoted in this way . 

• It also seems important to work closely with the GP's based in the 
Health Centre to ensure they are aware of the Lifestyle Club and that 
they promote the club to women who they feel may benefit from it. A 
further option may be to work collaboratively with the Health Promotion 
Department to establish an exercise prescription programme with the 
local GP's. The Lifestyle Club could, therefore , be one of the exercise 
options which women can be prescribed to attend. 

• Ensuring that the women pay only a small admission fee and that the 
club continues to flourish both have cost implications . The club, 
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therefore, needs to establish a further source of income either through 
more fund raising events or through formal grant applications. 

• The Community and Mental Health Trust gives consideration to a long 
term financial strategy for the club. 

• There is a need to introduce other monitoring mechanisms to continue to 
evaluate the club's effectiveness. Such measures could include; 
summarising weight loss/gain each year, pre and post self esteem and 
locus of health control scores, length of membership, and pre and post 
fitness testing. 

• This evaluation has dealt largely with the qualitative aspects of the club. 
It is, therefore, important to conduct some further evaluation, including a 
cost effectiveness analysis, before reaching decisions about whether this 
approach should be developed more widely by other community nursing 
staff. 
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APPENDIX 1. 

DRUMCHAPEL LIFESTYLE CLUB MEMBERS 
QUESTIONNAIRE 

This questionnaire in entirely confidential and anonymous. You do not 
therefore need to attach your name to the questionnaire unless you wish to 
be identified. The aim of the questionnaire is to find out how useful and 
enjoyable you find the club. We hope that we can use some of these 
comments in a report that we will produce for the Trust. 
This will only take a few minutes to complete. 

1. What were your original reasons for joining the club? (you may tick 
more than one box) 

To reduce my weight 

To carry out more exercise 

To get some help to stop smoking 

To make new friends and gain some social support 

To learn more about nutrition 

For general advice and information 
Other (please state) ____________ _ 

Comments: 

□ 
□ 
□ 
□ 
□ 
□ 
□ 

2. What are your reasons for cont inuing to attend the club? (you may tick 
more than one box) 

To reduce my weight 

To carry out more exercise 

To get some help to stop smoking 

To make new friends and gain some social support 

To learn more about nutrition 

For general advice and information 
Other (please state) ____________ _ 

Comments: 

□ 
□ 
□ 
□ 
□ 
□ 
□ 

···················································································································· 
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3. How did you hear about the Lifestyle Club? (Please tick only one boX) 

Health Visitor 

GP 
Clinic 

Word of Mouth 

Advert/Leaflet 

Church 
Other (please state) _________ _ 

Comments: 

□ 
□ 
□ 
□ 
□ 
□ 
□ 

4. Which factors about the club are important to you? (you may tick more 
than one box) 

Creche □ 
Accommodation D 
Times D 
Atmosphere D 
Accessibility D 
Information/Topics/Speakers D 
Price D 
Refreshments D 
Chat □ 
Keep Fit D 
Music D 
Personality of leaders D 
Club members involvement on the committee D 
Other (please state) ___________ D 

Comments: 

5. Which of the above is the most important to you? 

6. How could the club be improved? 
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If you are willing we would also be grateful if you could give us a personal 
comment on what the club has meant to you. This is for use in the report 
about the clubs activities. It would still be anonymous and confidential. 

Thank you very much for taking the time to complete this questionnaire. 
Please give your completed questionnaires to either Ruth before you go 
today . Thanks. 

January 1995 
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APPENDIX 2. 

Drumchapel Lifestyle Club Financial Accounts 
June 1994 to June 1995 

INCOME EXPENDITURE 

Balance b/f June 1994 £337. 51 Keep Fit Teacher 
Membership Fees £789 .04 Allender Sports Centre 
Fund-raising £150.00 Hire of Church Hall 
Local Grant £340 .00 Exercise Equipment 
Health Promotion £826 .00 Sundries 

TOTAL £2455 .00 TOTAL 

INCOME 
EXPENDITURE 

BALANCE 

June 1995 Balance in Bank 
Cashin Hand 

TOTAL 

£2455.12 
£1065.20 

£1389.92 

£1369 .83 
£ 20 .09 

£1389.92 
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£634 .00 
£ 61 .20 
£175 .00 
£185 .00 
£ 10 .00 

£1065 .20 
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